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Customer Care Policy


Our vision is to make a significant contribution to the future 
of transport through outstanding research, technology development, and advice to help all our customers and their stakeholders achieve their aims and objectives.

Understanding of our customers’ needs, quality of service and continual improvement of delivery, are central to our customer care policy.

Our policy has four primary objectives:

1. Communication

· Understanding our customers’ current and future needs through regular and effective communication.
· Be open and honest in our dealings with customers.
· Keep our customers informed of progress and let them know of any changes as soon as possible.

2. Accessibility

· Ensure that our customers are able to contact us and that we respond in a timely manner.

3. Delivery

· Encourage innovative solutions to meet our customers’ needs.
· Deliver to agreed deadlines and required quality.

4. Improvement

· Monitor and improve our performance by regularly seeking feedback from our customers and acting upon this information.
· Proactively seek suggestions from our staff on ways to improve customer care.
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